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UNIT 3 INSTITUTIONAL FRAMEWORK
Objectives
After going through this unit you shall be able to :
•

Give an overview of the institutional framework for exports in India

•

Discuss the role of advisory bodies and commodity organizations in the context
of exports

•

Describe various types of service institutions facilitating exports

•

Elaborate upon government participation in foreign trade.
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3.1

INTRODUCTION

This unit is directed towards explaining the institutional framework. An exporter
needs guidance and assistance at different stages of his export effort. For this purpose
the government of India has set up several institutions whose main functions are to
help the industry and trade engaged in exports. It would be advisable for an exporter
to acquaint himself with these institutions and the nature of help that they can render
to him so that he can initially contact them and have a clear picture of what help he
can expect from organized sources in his export effort.
There are a number of constraints which are faced by an Indian exporter. They are
basically high cost domestic inputs, low productivity of labour, under utilization of
capacities, existence of a lucrative domestic market, etc. The other major handicaps
faced by Indian manufactures are high cost of capital goods obtained under tied aid
and uneconomic size of the plants necessitated by the government policy of avoiding
concentration of economic power.

3.2
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INSTITUTIONAL SETUP

Institutions engaged in export effort fall in six distinct tiers. At the top is the
Department of Commerce in the Ministry of Commerce and Industry. This is the
main organization that formulates and guides India’s trade policy. At the second tier,
there are advisory bodies to ensure that export problems are comprehensively dealt
with after mutual discussions between the Government and the Industry. At the third
tier are the commodity specific organizations, which deal with problems relating to
individual commodities and/or groups of commodities. The fourth tier consists of
service institutions, which facilitates and assist the exporters to expand their
operations and reach out more effectively to the world markets. The fifth tier consists
of Government trading organizations specifically set up to handle

export/import of specified commodities and to supplement the efforts of the private
enterprise in the field of export promotion and import management. Agencies for
export promotion at the State level constitute the sixth tier.

Institutional Framework

Exhibit 3.1
Institutional Framework: An overview

Department of Commerce
The Department of Commerce in the Ministry of Commerce and Industry is the
primary government agency responsible for evolving and directing foreign trade
policy and programmes, including commercial relations with other countries, state
trading, various trade promotional measures and development and regulation of
certain export oriented industries.
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The Department of Commerce consists of nine Principal Functional Divisions as
mentioned below:i.

Administrative and General Division;

ii.

Finance Division;

iii.

Economic Division;

iv.

Trade Policy Division;

v.

Foreign Trade Territorial Division;

vi.

Export Products Division;

vii.

Export Industries Division;

viii. Export Services Division, and
ix.

Supply Division

The Economic Division is responsible for export planning, formulating export
strategies, periodic appraisal and review of policies. The Economic Division also
maintains coordination and constant control with other divisions and various
organizations set up by the Ministry of Commerce to facilitate export growth.
Besides, tile Economic Divisions monitors work relating to technical assistance,
management services for exports and overseas investment by Indian entrepreneurs.
The Trade Policy, Division keeps track of development in the international
organizations like World Trade Organization, Economic Commission of Europe,
Africa, Latin America and Asia and Far East (ESCAP). The Trade Policy Division is
also responsible for India's relationship with regional trading agreements such as EU,
NAFTA, SAPTA, Common Wealth etc. It also looks after GSP and Non Tariff
Barriers.
The Foreign Trade Territorial Division is responsible for development of trade with
different countries and regions of the world. It also looks after state trading and barter
trade, organization of trade fairs and exhibitions, commercial publicity abroad etc. It
also maintains contact with trade missions abroad and carries out related
administrative work.

46

ii)

Directorate General of Commercial Intelligence and Statistics, Kolkata: This
Directorate is the primary Government agency for collection, compilation and
publication of the foreign, inland and ancillary trade statistics and
dissemination of various types of commercial information. It also maintains a
commercial library which is used by the exporters, importers, research scholars
and others.

iii)

Export Processing Zones/ Special Economic Zones: Department of Commerce
has set up seven Export Processing Zones / Special Economics Zones at various
locations as listed below
i)

Kandla Special Economics Zone, Gandhidham

ii)

Santacruz Special Economic Zone, Mumbai

iii)

Falta Export Processing Zone, Falta (West Bengal)

iv)

Madras Export Processing Zone. Chennai

v)

Cochin Special Economic Zone, Cochin

vi)

NOIDA Export Processing Zone, NOIDA (U:P), and

vii)

Vishakhapatnam Export Processing Zone, Vishakhapatnam.

Institutional Framework

The above Export Processing Zones/ Special Economic Zones are responsible for
administration of the respective Zones and the Export-Oriented units functioning
therein.

3.3

ADVISORY BODIES

Board of Trade: Board of Trade was set up on May 5, 1989 with a view to provide
an effective mechanism to maintain continuous dialogue with trade and industry in
respect of major developments in the field of international trade. The board of trade is
headed by the Commerce and Industry Minister as its Chairman. The official
members include Secretaries of Commerce and Industry, Finance (Revenue),
External Affairs (ER). Textile, Chairman of ITPO, Chairman/MD of ECGC, MD,
Exim Bank and Deputy Governor of Reserve Bank of India.
The other members include representatives from FICCI, CII, FIEO and various trade
and industries sector, media and eminent personalities in the field of import and
export trade. The broad terms of reference of the Board of Trade are as under:
i.

To advise the Government on policy measures for preparation and
implementation of both short and long terms plans for increasing exports in the
light of emerging national and international economic scenario.

ii.

To review export performance of various sectors, identify constraints and
suggest measures to be taken both by Government and industry/trade consistent
with the need to maximize export earnings and restrict imports.

iii. To examine the existing institutional framework for exports and suggest
practical measures for reorganization/streamlining it with a view to ensuring coordinated and timely decision-making.
iv. To review the policy instrument, package of incentives and procedures for
exports and suggest steps to rationalize and channelise incentives to areas where
they are most needed.
Export Promotion Board
There is an Export Promotion Board under the Chairmanship of the Cabinet
Secretary to provide policy and infrastructural support through greater coordination
among concerned ministries for boosting the growth of exports. All ministries
directly connected with facilitating foreign trade are represented on this Board by
their Secretaries. This; however, includes Secretaries of Departments of Commerce,
Ministry of Finance; Department of
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Revenue; Department of Industrial Policy & Promotion; Ministry of Textile;
Department of Agriculture & Cooperation, Ministry of Civil Aviation; Ministry of
Surface Transport and others according to requirements of Inter-Ministerial
coordination and to give the required impetus to the export sector as truly national
priority activity.

3.4

COMMODITY ORGANISATIONS

The commodity Organisations include : 1) The Export Promotion Councils 2) The
Commodity Boards and 3) The Export Development Authorities for Marine
Products, Agriculture and Processed Foods.
1. Export Promotion Councils
At present there are 20 Export Promotion Councils (EPC's) whose basic objective is
to promote and develop the exports of the country. Each council is responsible for the
promotion of a particular group of products, projects and services. The present set up
of EPCs covers following sectors:
•

Engineering

•

Overseas Construction

•

Electronics & Computer Software

•

Plastics & Linoleums

•

Basic Chemicals, Pharmaceuticals, & Cosmetics

•

Chemicals & Allied Products

•

Gems & Jewellery

•

Leather

•

Sports Goods

•

Cashew

•

Shellac

•

Apparel

•

Synthetic & Rayon

•

Indian Silk

•

Carpet

•

Handicrafts

•

Wool and Woollens

•

Cotton Textiles

•

Handloom

•

Powerloom

The detailed addresses of EPCs alongwith with their website addresses are given in
Appendix-1. You may visit the websites for details.
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Role: EPCs are non-profit organizations. They are supported by financial assistance
from the Central government. The main role of the EPCs is to project India's image
abroad as a reliable supplier of high quality goods and services. In particular, the
EPCs encourage and monitor the observance of international standards and
specifications by exporters. The EPCs also keep themselves abreast of the trends and
opportunities in international markets for goods and services and assist their
members in taking advantage of such opportunities in order to expand and diversify
exports.

Institutional Framework

Exhibit 3.3 : An EPC performs a number of promotional tasks for exports of
products under its preview : Website of HEPC
Functions: Major Functions of EPCs include
a) To provide commercially useful information and assistance to their members in
developing and increasing their exports,
b) To offer professional advise to their members in areas such as technology
upgradation, quality and design improvement, standards and specifications,
product development, innovation etc.,
c) To organize visits of delegations of its members abroad to explore overseas
market opportunities; and
d) To organize participation in trade fairs, exhibitions and buyer-seller meets in
India and abroad.
e) To promote interaction between the exporting community and the Government,
both at the central and state levels,
f) To build a statistical base and provide data on the exports and imports of the
country, exports and imports of their members, as well as other relevant
international trade data.
The EPCs issues Registration-Cum-Membership Certificate (RCMC) to its members
which is mandatory for getting export incentives.
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Activity-1
Visit website of Apparel Export Promotion Council (AEPC) at www.aepc.com and /
or visit their nearest office. Critically evaluate usefulness of the services provided
from the point of view of apparel exporters.
…………………………………………………………………………………………
…………………………………………………………………………………………
…………………………………………………………………………………………
…………………………………………………………………………………………
2. Commodity Boards
There are nine statutory boards, which deal with the issues related to production,
marketing and development of commodities as under:
1)

The Tea Board

2)

The Coffee Board

3)

The Coir Board

4)

The Central Silk Board

5)

The All-India Handlooms and Handicraft Board

6)

The Rubber Board

7)

The Cardamom Board

8)

The Tobacco Board

9)

The Spices Board

The detailed addresses of Commodity Boards alongwith their website addresses have
been given m Appendix 2. You may visit these websites for details. These
Commodity Boards look after the export promotion of the products under their,
jurisdiction as if they were the export promotion councils. Commodity Boards are
also involved in generic promotional activities in the foreign markets.
3. MPEDA, APEDA
Apart from Export Promotion Councils & Commodity Boards some other
Commodity organisations include:
a)

MPEDA, Cochin : The Marine Products Export Development Authority
(MPEDA) a statutory body, is responsible for development of the Marine
products industry with special focus on marine product exports.

b)

APEDA, New Delhi: The Agricultural and Processed Foods Products Export
Development Authority (APEDA) , is also a statutory body which serve as the
focal point for agricultural exports, including the export of processed foods in
value added form.

Addresses, including websites, of APEDA and MPEDA have been given in
Appendix 3.

3.5

SERVICE INSTITUTIONS

A number of institutions and organizations have been established to meet the
requirements of industry and trade. The fields in which these institutions have been
active include development of export management personnel, market research, export
credit insurance, export publicity, organization of trade fairs and exhibitions,
collection and dissemination of export related information, inspection and quality
control, development in packaging, etc. A brief review of the activities and functions
of some of these institutions is given below:
Indian Institute of Foreign Trade
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IIFT was set up in 1964 by the Government of India as an autonomous organization
which is engaged in following activities.
i.

Training of personnel in modern techniques of international business;

ii.

Organization of research in areas of foreign trade;

Institutional Framework

iii. Conducting marketing research, field surveys, commodity surveys, market
surveys; and
iv. Dissemination of information arising from its activities relating to research and
market studies.
Right from its inception, IIFT has been an important supporting factor in the Indian
industry's international thrust. IIFT also conducts basic foundation programmes in
international business besides conducting Management Development Programmes
and research. The institute has achieved high standards of excellence in occupying a
unique position today as a premier institution that focuses on international trade.
Indian Council of Arbitration, New Delhi
The Indian Council of Arbitration set up under the Societies Registration Act,
promotes arbitration as a means of settling commercial disputes and popularizes the
concept of arbitration among the traders, particularly those engaged in international
trade. The Council, a non-profit service organization, is a grantee institution of the
Department of Commerce. The main objectives of the Council are to promote the
knowledge and use of arbitration and provide arbitration facilities for amicable and
quick settlement of commercial disputes with a view to maintain the smooth flow of
trade, particularly, export trade on a sustained and enduring basis.
India Trade Promotion Organization
ITPO is a premier trade promotion agency of India, which provides a broad spectrum
of services to trade and industry so as to promote India's exports. The instruments of
trade promotion used by ITI'O include organizing trade fairs/exhibitions in India and
abroad, buyer and seller meeting and contact promotion programmes apart from
information dissemination for products and markets. ITPO also maintains a database
of export worthy units which are enrolled as members of ITPO and provides with a
package of services which includes live trade enquiries from ITPO's foreign offices,
product development, details of importers and arranging meetings with visiting
delegations etc.

Exhibit 3.4: Exporters can get very useful information on international markets and
buyers at ITPO's value added website
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Activity-2
For the first time exports, participating in trade fair is considered to bee the most
effective way to get an export order. Identify the organizations and services provided
by them to facilitate your participation in an International Trade Fair.
…………………………………………………………………………………………
…………………………………………………………………………………………
…………………………………………………………………………………………
…………………………………………………………………………………………
National Centre for Trade Information
National Centre for Trade Information has been set up as a company registered under
section 25 of Indian Companies Act, 1956 on 31st March, 1995. The company has a
Board of Directors for administration of its affairs, which includes representatives
from Ministry of Commerce & Industry, National informatics Centre. India Trade
Promotion Organization, 1IFT, DGCI&S. PS Us, Apex Chambers of Commerce 8:
Industry, Export Promotion Councils and Commodity Boards. ITPO and NIC are copromotes of the company NCTI provides a variety of information about importers
and markets to promote exports from the country.
Export Credit Guarantee Corporation of India Ltd
Export Credit Guarantee Corporation of India Ltd (ECGC), was established in the
year 1957 by the Government of India to strengthen the export promotion drive by
covering the risk of exporting on credit. Being essentially an export promotion
organisation, it functions under the administrative control of the Ministry of
Commerce, Government of India.
Broad operations of ECGC:
•

provides a range of credit risk insurance covers to exporters against loss in export
of goods & services.

•

offers guarantees to banks and financial institution to enable exporters obtain
better facilities from them.

•

Provides overseas Investment insurance to Indian companies investing in joint
ventures abroad in the form of equity or loans.

ECGC helps exporters by providing insurance protection against payment risks,
guidance in export related activities, providing information on about 180 countries
with its own credit ratings, making it easy to obtain export finance from banks /
financial institutions and assisting them in recovering bad debts.
Export-Import Bank of India
The Export Import Bank of India was setup by an Act of Parliament in September,
1981 and commenced its operation in March, 1982. It is wholly owned by the
Government of India. It was set up for the purpose of financing, facilitating and
promoting foreign trade in India. EXIM Bank is the principal financial institution in
the country for coordinating working of institutions engaged in financing exports and
imports. The bank aims at developing commercially viable relationships with a target
set of externally oriented companies by offering them a comprehensive range of
products and services aimed at enhancing their internationalisation efforts. Bank's
operations include : Export Credits,. Export Capability Creation (export product
development, export marketing finance, E.O.U's etc) and Export Services
(information and advisory services to Indian companies to supplement their efforts
aimed at globalisation of Indian Business)
Indian Institute of Packaging
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Considering the existing deficiencies in the standard of packaging for eye-appeal and
the standards of packaging for the safe transit, Government of India, in collaboration
with the industry set up the Indian Institute of Packaging (I IP) in 1966. IIP is
registered under the

Societies Registration Act.

Institutional Framework

The main objectives of the Institute are to:
•

undertake research on raw materials for the packaging industry,

•

keep India in step with international developments in the field of packaging,

•

organize training programmes on packaging technology,

•

stimulate consciousness of the need for good packaging, and

•

organize consultancy services for the industry.

Its activities include effecting improvements in packaging standards and rendering
testing facilities in respect of packaging.
Export inspection Council
The Export Inspection Council, an autonomous body, is responsible for the
enforcement of quality control and compulsory pre-shipment inspection of various
exportable commodities covered under the Export (Quality control and Inspections)
Act, 1963.
Federation of Indian Export Organisations (FIEO)
FIEO represents, directly or indirectly, over 100,000 exporters across India. FIEO's,
interest and objectives cover the entire gamut of India's International trade with
special focus on exports. It is constantly involved with the Central and State
Governments for improving and upgrading the export policy and the associated
administrative, financial and operational machinery of the Central and State
Governments as well as the infrastructural and fiscal support available to exporters.
Indian Government's Trade Representatives Abroad
The institutional arrangements which have been developed and strengthened within
the country are supplemented by the Indian trade representatives abroad. The trade
representations in the Embassies and Consulates are continually being strengthened
to enable them to effectively support the effort, which is being made within the
country. India's commercial representatives are expected to monitor the commercial
events and developments, of their accreditation, identify products with export
potential and other trade opportunities, study the tariff and non-tariff barriers,
government procedures and shipping facilities, take initiative in cultivating specific
trade contracts, undertake all publicity activities for image building, organize
participation in trade fairs, department store promotions etc., give effective guidance
to the trade visitors and missions, maintain a flow of timely commercial intelligence
and deal with all problems of commercial complaints and battle necks. They also
provide facilities to the Indian trade delegations and exporters visiting foreign
countries, and help procure and forward samples of goods imported from other
countries which are capable of being exported.

3.6

GOVERNMENT PARTICIPATION IN FOREIGN
TRADE

For supplementing the efforts of the private sector in the field of foreign trade,
Government of India has set up a number of Government trading corporations,
namely, (1) The State Trading Corporation (SIC), (2) The Minerals and Metals
Trading Corporation (MMTC), (3) Spices Trading Corporation Limited and (4)
Metal Scarp Trading Corporation (MSTC). The State Trading Corporation itself has a
number of subsidiaries, namely the Handicrafts and Handlooms Export Corporation,
the Projects and Equipment Corporation, the Tea Trading Corporation of India and
the Cashew Corporation of India. The Mica Trading Corporation is a subsidiary of
the Minerals and Metals Trading Corporation.
These corporations have provided the essential base for developing and strengthening
the efforts relating to specific commodities and products and diversifying the
country's foreign trade. Briefly, their activities are:
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1. to arrange for exports where bulk handling and long-term contracts are
advantageous,
2. to facilitate exports of `difficult to sell' items through various devices such as
linking essential imports with additional exports under barter, link and parallel
deals,
3. to organize production to meet export demands and to help production units
overcome difficulties of raw materials and other essential requirements to meet
export orders and develop lines of export by various methods, and
4. to undertake import of such commodities where bulk purchase is advantageous.
The corporations handle actual transactions. They also maintain offices abroad and
function like any commercial unit in the corporate sector.
However, the government is now reducing its direct participation in trade and
therefore number of items, which were earlier canalised through the government
corporations have been removed from the canalised list. The new policies of the
government would result in competition to the government corporations from private
sector companies. As a result, the government is moving towards privatisation of
these corporations.

3.7

STATES' INITIATIVES IN PROMOTING EXPORTS

a) States Cell in Ministry of Commerce
As an attempt to involve states in export promotion, the Union Government-created a
State's Cell under the Ministry of Commerce with the following functions:
1. Act as a nodal agency for interacting with State Governments / Union Territories
on matters concerning imports and exports from the State and for handling
references received from them;
2. Process all references of general nature emanating from State Governments and
State Export Corporations, which do not relate to any specific problem pending
in a Division in the Ministry;
3. Monitor proposals submitted by the State Governments to the Ministry of
Commerce and coordinate with other Divisions in the Ministry;
4

Act as a bridge between State level Corporations and Associations of Industries
and Commerce and Export Organisations like ITPO, FIEO and EPZs;

5. Disseminate information regarding Export and Import Policy and export
prospects to State Governments and to other state level organisations;
6. Provide guidance to State-level exports organisations and assist in the formation
of export plans for each State, in case where export possibilities remain
untapped.
7. Besides, Ministry of Commerce has nominated nodal officers for maintaining
liaison with the state governments in export promotion matters.
b) Institutional infrastructure for Export Promotion by State Governments
A number of State Governments have set up apex level organisations under the
chairmanship of Chief Ministers / Chief Secretaries to consider and sort out the
problems faced by the exporters / importers in their respective States. The State
Governments have also appointed one of the senior officers in the States as Liaison
Officer (Export Promotion) with responsibility to develop export trade in their States
in consonance with the policies of the Central Government.
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Most of the problems of exporters relating to infrastructure, availability of power,
water, supply of raw material from within the State and inter-State movement of raw
material, remission of taxes by the State Governments are dealt by separate
departments within the State. In order to resolve the problems of exporters emanating
from multiplicity of

departments within the State, most State Governments have nominated a senior
officer at the level of Commissioner of Industries / Secretary of Industries as its
Niryat Bandhu.

Institutional Framework

The Directorates of Industries in most States alongwith their other Industrial
Development Organisations have shown interest in activities related to promoting
exports of the goods produced in the State.
Activity-3
Identify the Organisations in your state facilitating exporters in their effort. Meet
some of the officials and evaluate usefulness of information received by you.
…………………………………………………………………………………………
…………………………………………………………………………………………
…………………………………………………………………………………………
…………………………………………………………………………………………
…………………………………………………………………………………………
…………………………………………………………………………………………

3.8

SUMMARY

This unit has discussed the institutional framework, as it exists in India. Each of the
tiers from the Department of Commerce to the Agencies for Export Promotion at
state level has been discussed in detail. Their responsibilities and functions have also
been brought out.

3.9

SELF-ASSESSMENT QUESTIONS

i)

How has the institutional framework shaped the International Marketing
environment in India?

ii)

Comment upon the role of service institutions in developing India's
international trade.

iii)

As an entrepreneur desirous of entering into export of processed food products,
identify the organisations you would approach, which can guide you and
facilitate your export efforts. Briefly explain the promotional support you are
likely to get from these organisations.

3.10 FURTHER READINGS
Paras Ram, Export : What, Where, How, Anupam Publishers, Delhi.
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3.11 APPENDIX
Appendix 1
Export Promotion Councils
1. ENGINEERING EXPORT PROMOTION COUNCIL

World Trade Centre. 14/1B, Ezra Street, Kolkatta-700 001 Tel.: (91)33263080/81/82/83/84/85
Fax : (91)33-2258968
Website: http://www.eepc.gov.in
2. OVERSEAS CONSTRUCTION COUNCIL OF INDIA H-118,
Himalaya House. 11th Floor,
23,Kasturba Gandhi Marg,
New Delhi-110 001
Tel. : (91) 11-3312936/3327550
Fax : (91)1 1-3312936
Website : http://www.occi.org
3. BASIC CHEMICALS, PHARMACEUTICALS
EXPORT PROMOTION COUNCIL

AND

COSMETICS

Jhansi Castle, 4th floor, 7-Cooperage Road,
Mumbai-400 039
Tel.: (91)22-2021288/2021330/2026549
Fax : (91)22-2026684
Website: http:/www.chemexcii.org
4. CHEM ICA LS AND ALLIED PRODUCTS EXPORT PROMOTION
COUNCIL
World Trade Centre, 14/1 B,
Ezra Street, Kolkata-700 001.
Tel. : (91)33 267733/34/35, 267082
Fax : (91)33-2255070
Website: http://www.capexil.com
5. COUNCIL FOR LEATHER EXPORTS
3rd floor, CM DA Tower-2
Gandhi Irwin Bridge Road, Egmore, Chennai-600 008
Tel. : (91)44-8594367-71(5. lines)
Fax : (91)44-8594363/64
Website : http://www.leatherindia.org
6. SPORTS GOODS EXPORT PROMOTION COUNCIL
1-E/6, Swami Ram Tirth Nagar,
Jhandewalan Extn. New Delhi-100 055
Tel.: (91)11-525695/529255
Fax : (91)11-7532147
Website :http://www.sportsgeepc.com
7. GEM AND JEWELLERY EXPORT PROMOTION COUNCIL
Diamond Bazar, 5th floor, 39 I -A,
Dr D. Bhadkamkar Marg, Mumbai-400 004
Tel. : (91)22-3871135/3888004
Fax : (91)22-3868752
Website: http://gjepc.org
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8. SHELLAC EXPORT PROMOTION COUNCIL

Institutional Framework

World Trade Centre, 14/1B Ezra Street,
Kolkata-700 001
Tel. : (91)33-2482070 Fax : (91)33-2484046
9. CASHEW EXPORT PROMOTION COUNCIL
Post BoxNo.1709, Chittor Road,
Emakulam South., Cochin-682 016
Tel.: (91)484-351973/361459
Fax : (91)484-370973
10. PLASTICS EXPORT PROMOTION COUNCIL
Crystal Tower,
Crystal Co-operative Housing Society(Ltd.),
Gundwali Road No. 3,
Offsin M.V.Road, Andheri (East)
Mumbai-400 005
TeL:(9.1)22-2184474/2184569
Fax : (91)22-2184810
Website: http://www.plexcon.org
11. APPAREL EXPORT PROMOTION COUNCIL
NBCC Towers,
15 Bhikaji Cama Place, New Delhi - 110 066.
Tel. :(91)11-883351/6888505/6888656/.6888300/6884578
Fax 191)11-6168584
Website : http://www.aepc.com
12. CARPET EXPORT PROMOTION COUNCIL
101-A/I, Krishna Nagar,
(Behind Govt. Sr. See. School),
Safdarjung Enclave,
New Delhi 110029.
Tel. : (91) 1 I -602742/601024
Fax : (91) 1 1-6115299/6847903.
Website: http://www.indiancarpets.com
13. COTTON TEXTILE EXPORT PROMOTION COUNCIL
Engineering Centre,
5th Floor,
Mumbai - 400004.
Tel.: (91)22-3632910/11/12/13
Fax : (91) 22-3932914
Website: http://www.texprocil.com
14. EXPORT PROMOTION COUNCIL FOR HANDICRAFTS
6, Community Centre, Ilnd Floor,
Basant Lok, Vasant Vihar,
New Delhi -110 057.
Tel. : (91) 11-6875377/60087
Fax:(9I)11-606144
Website http://www.epcd.asiansources.com
15. HANDLOOM EXPORT PROMOTION COUNCIL
18, Cathedral Garden Road,
Nunagambakkam, Madras 600 034.
Tel. : (91 ) 44-8276043/8278879
Fax : (91) 44-827 176 I Website: http://www.hepcindia.com
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16. THE INDIAN SILK EXPORT PROMOTION COUNCIL
62, Mittal Chambers, 6th Floor,
Nariman Point, Mumbai - 400 021.
Tel. : (91) 22-2025866,2027662,2049413,
Fax : (91) 22-2874606
Website: http://www.silkepc.com
17. SYNTHETIC & RAYON TEXTILE EXPORT PROMOTION COUNCIL
Resham Bhavan,
78, Veer Nariman Point Road, Mumbai-400021
Tel. : (91) 22-2048797/2048690 Fax : (91)22-2048358
Website: http://www.synthetictextiles.com
18. WOOL & WOOLENS EXPORT PROMOTION COUNCIL
312/714, Ashoka Estate, 24, Barakhamba Road, New Delhi -110 001.
Tel. : (91) 11-3315512/3315205
Fax :(91) 11-3314626
19. POWERLOOM
COUNCIL,

DEVELOPMENT

AND

EXPORT

PROMOTION

16, First Floor, Mittal Chamber,
Nariman Point,
Mumbai 400 021
Website: http:llwww.pdexcil.com
20. ELECTRONICS
AND
PROMOTION COUNCIL

COMPUTER

PHD House,
Asian Games Village Road,
New Delhi 110 016
Website: http://www.indiansources.com
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Commodity Boards
1. RUBBER BOARD
Sub-Jail Road,
P.B.No.1122,
Kottavam 686 002
Kerala
Tel (91) 481-571231,571232,571235,571236,571361
Fax (91)481-571380
Homepage http://www.rubberboard.com
2. COFFEE BOARD
I - Dr.Ambedkar Veedhi,
Bangalore-560 001
Tel (91) 80-257890
Fax (91) 80-7255557
Homepage http://www.coffeeboard.allindia.com
3. TEA BOARD
14, BTM Sarani,
Brabourne Road, P. B.N o.2 172,
Kolkata-700 001
Tel (91) 33-2251411
Fax (91)33-2251417
Homepage http:/ /http.tea.nic. in
4. TOBACCO BOARD
P.B.No.322,
G.T.Road,
Guntur-522 004
Tel (91) 863-354424/230399
Fax (91) 863-354232
HoinePage http://www.business.vsnl.com/tobacco
5. SPICES BOARD
Sugandha Bhavan,
N.H. Cochin Bypass, P.B.No.2277
Polarivattom.P.O.
Cochin-682025
Tel (91) 484-333610 to 333616 (7 Lines ) (91) 484-331429/334429
Homepage http://www.indianspices.com
6. CO112 BOARD,
Post Box No. 1752,
Cochin 682 016
7. CENTRAL SILK BOARD,
United Mansion,
39, M. G. Road,
Bangalore 560 001
8. ALL INDIA HANDLOOMS AND HANDICRAFTS BOARD,
West Block No. VII,
R. K. Puram,
New Delhi 110 022
9. CARDAMOM BOARD
Gittoor Road,
Cochin 682 016
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APPENDIX-3 & 4

International Marketing
An Introduction

Export Development Authorities
1. AGRICULTURAL AND PROCESSED FOOD PRODUCTS EXPORT
DEVELOPMENT AUTHORITY
3rd Floor, NCUI Bldg., 3, Ski Institutional Area
August Kranti Marg, New Delhi 110 016
Website: http://www.apeda.com
2. MARINE PRODUCTS EXPORT DEVELOPMENT AUTHORITY
MPEDA House,
Panampilly Avenue, Cochin 682 016
Website: http://www.mpeda.com

Service Organisations
1. INDIAN INSTITUTE OF FOREIGN TRADE
B-21, Institutional Area, Behind Qutab Hotel
Hauz Khas, New Delhi-I 10016.
Website:http://www.iift.edu
2. INDIAN COUNCIL OF ARBITRATION
Federation House, Tansen Marg
New Delhi-110001
Website:http:/Avww.ficci.com/icanet
3. INDIAN TRADE PROMOTION ORGANIZATION
Pragati Maidan, Lal Bahadur Shastri Marg
New Delhi-110001
Website:http://www.indiatradepromotion.org
4. NATIONAL CENTRE FOR TRADE INFORMATION
Pragati Maidan, Lal Bahadur Shastri Marg,
New Delhi-I 10001.
Website:http://www.ncti-india.com
5. EXPORT CREDIT GUARANTEE CORPORATION OF INDIA LTD.
Express Tower Building (10th Floor)
Nariman Point, Bombay-400021
Website:http://www.ecgcindia.com
6. EXIM BANK
Centre One Building, Floor 21,
World Trade Centre Complex,
Cuffe Parade, Mumbai 400 005
Website:http://www.eximbankindia.com/contact.htm
7. INDIAN INSTITUTE OF PACKAGING
Plot No. E-2, Marol Industrial Estate
Andheri, Bombay-400093
Website:http://www.iip-in.com
8. FEDERATION OF INDIAN EXPORT ORGANISATIONS PHD
House, 4/2, Siri Fort Institutional Area
New Delhi-I 10016
Website:http://www.fieo.com
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